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A very belated Happy New Year ... shock and horror, the hot cross buns are
already in the supermarkets!

Last year had many high points, the most notable being our involvement
with the canonisation of Mary MacKillop and - at the opposite end of the
spectrum - the familiarisation visit to Australia by 600 Chinese employees
of the wine and spirits giant Pernod Ricard.

Australia’s first saint began her extraordinary journey in South Australia
and our role was to focus international media attention on the picturesque
rural hamlet of Penola where Mary’s work started. These efforts paid off as
80 media representatives from all over the world were accredited for
Penola and our staff, among other things, managed the media centre set up
in the classroom of a local school. Hundreds of articles appeared globally,
many of which mentioned Penola, and our efforts were praised by Tourism
South Australia and the Catholic Church.

Five thousand people descended on Penola - and nearly 80 media representatives.
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The Pernod Ricard exercise also involved attracting global media attention,
as the Chinese visitors toured vineyards, conducted wine tastings and
generally got up-close and personal with the ubiquitous Jacob’s Creek, the
product they are selling and promoting in China.

In other assignments last year, we helped a campaign to protect South
Australia’s agricultural heritage - particularly in the McLaren Vale wine
district — under threat from urban sprawl; and promoted a “Antiques
Roadshow” fundraiser for the National Trust at Government House in
Adelaide.

We continued our extensive work with several law firms providing
strategic advice on often sensitive and challenging issues; and we
conducted media training sessions for new and long-term clients.

So farin 2011, we've been asked by a visiting European entrepreneur to
develop a program of appointments and high-level contacts in Sydney and
Adelaide; and - again on the wine front - begun a program to help promote
quality Barossa winemaker Lou Miranda Estate which is cracking export
markets in Germany, Denmark and China.
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u, Valerie and Victoria Miranda in their Barossa vineyard.
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For Mission Australia - one of the nation’s leading not-for-profit
community service organisations - we are organising a campaign to raise
funds for “Youth Beat” - a night-time mobile service to help disadvantaged
and drug/alcohol affected youth; and - with prominent advertising agency
KWP - helping the Catholic Archdiocese of Adelaide to better brand its
diverse entities including hospitals, schools and welfare organisations.

We’ll send you another despatch around the middle of the year.

Cheers,

Chris



